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Managing Your Online Brand
What is an online brand?
Simply put, your online brand is your Internet identity.  Your online brand tells employers, recruiters, companies, and colleges who you are.  In short, your online brand is you.
Why is an online brand important?
Maintaining a positive online brand has never been more important.  According to a recent study by Harris Interactive, about 45% of employers are using online social media to screen potential employees.  Even more, 35% of employers did not offer jobs to candidates because of content linked to their social media profiles.  In today’s tough economy, this is one obstacle to employment that you can control and even work to your advantage in your job hunt.
How do I manage my online brand?
Managing your online brand is simple.  By being proactive, you can make sure that employers see the online brand that you want them to see.  Following some easy guidelines can help you ensure that you are presenting your best self.
Guideline #1 - Google Yourself!
Google is the largest and most used search engine on the Internet.  A simple Google search will let you know what personal information is available for potential employers.  A good rule of thumb is to attempt to remove any information that you would not like to discuss on a job interview.  Contact the owner of the website if necessary to remove any information about yourself that you believe is not factual.
Guideline #2 - Know your privacy settings!

Many social media websites have privacy settings that filter the information available about your personal life.  Just because we can share with everyone, does not mean that we should.  Set the privacy settings on your social media accounts to allow only your friends to view your information and be careful of whom you decide to friend.  
Guideline #3 - Join professional networking sites!

Now that you have taken the steps to keep your personal information private, it’s good idea to promote your professional image.  The more positive and professional information about you on the Internet, the better!  Join some of the professional networking sites that are listed on our website.  Treat each profile like a professional resume.  Your profile may be the first piece of information that an employer sees about your professional accomplishments.  Make sure you are honest and factual at all times but do not be afraid to be proud of what you have accomplished.  List all the awards that you may have won, certifications and licenses you have earned, or any other professional accomplishment that you believe sets you apart.  Lastly, you might consider using a few industry keywords so that recruiters can find your profile when searching for a professional in your industry.  
Guideline #4 - Be consistent!

Use the same photograph on all your professional networking accounts.  Make sure all of your professional networking accounts have up to date information and reflect similar professional interests and accomplishments. 

Guideline #5 - Be polite!

Treat professional networking sites like office politics.  Always thank those individuals that help you, speak to everyone with respect, and offer to help anybody that you can.  The relationships you build on these sites could help you in your future career…or hurt you if you are foolish enough to “badmouth” a current or former employer. 
Guideline #6 - Stay informed!

After all this hard work you want to stay informed on any updates concerning your online brand.  Sign up for Google alerts and get notified anytime someone posts something about you online.  Google will automatically inform you via email about any new online information containing your first and last name.  Knowing what new information is available to potential employers in a timely manner will help you keep your online brand positive and professional.  
Guideline #7- Don’t be so afraid of getting this wrong, that you don’t do any online networking!                  Don’t miss out by having no online presence at all. A lack of information can be detrimental as someone with the same name can be mistaken to be you.
Guideline #8 - Use discretion!                                                                                                                                               Don’t include any links on your resume or online portfolio to sites which include content that is not appropriate for a business audience. 

For more information about branding, please visit the following website:  http://www.montclair.edu/CareerServices/undergraduate/
